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Abstract:

The birth of information communication tecnology and the switch over of
the world societies from traditional mass media to social media for
satisfaction of their needs have become the focus of research in the field of
mass communication. Researchers around the golbe have been found
engaged in studying the phenomena with the spectacles of their respective
societies. This particular study is an attempt to address the issue in the
context of Pashtuns of Khyber Pakhtunkhwa. The study aims at measuring
different needs the users satisfy from Facebook and Twitter use. The study is
purely quantitative in nature and makes use of survey method for collection
of data from the sample. Uses and gratification approach provided
theoretical foundation to this research paper. Results indicate that both
Facebook and Twitter satisfy information, social interaction and
entertainment needs of the respondents.
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